Jordan Company
Investment & Commercial Real Estate

Y Acre Signalized Pin Corner in Buckhead
6,648 SF Building
2163 Piedmont Road
City of Atlanta, Fulton County, Georgia 30324
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Presented by:

The Jordan Company
4200 Northside Parkway
Office: 404.237.2900
Building 3, STE A
Atlanta GA 30327

The information contained herein is derived from a variety of sources including the owner, public records and other
sources the Jordan Company deems to be reliable. The Jordan Company has no reason to doubt, but does not
guarantee the accuracy of this information.




Jordan Company
Investment & Commercial Real Estate

L ocation:

On-Site:

Vehicle Traffic:

Acreage:

Building Details:

Tenant
Summary:

Frontage/Access:

Zoning:

Property
Taxes 2011:

Price:

2163 Piedmont Road. Prime pin corner in south Buckhead in
the Lindbergh submarket on less than 1/2 mile from 1-85 and
the less than 1 mile from the Lindbergh MARTA station.

Within a three mile radius of the property, there is a total
population of about 142,649 and a median household income
of $72,539.

.51 acre pin corner lot with a 6,648 sf building with a month to
month tenant.

39,540 vehicles per day on Piedmont Road

.51 acres (approx. 150ft x 140ft)

Built in 1940 with 4,932 sf, with additions in 1971 and 1993
Total = 6,648 sqgft

$6,100 per month (month to month lease)

+ 150ft on Piedmont Road

+ 140ft on Lakeshore Drive

Traffic signal at Lakesore and curb cuts on Piedmont and
Lakeshore.

City of Atlanta I-1 Light Industrial (No SPI, No Beltline
Overlay). Notable permitted uses include: Bank Branch, Fast

Food Restaurant, Auto Service and Repair, Gas Station, Car
Wash, hotel/motel

+ $23,971

$1,500,000
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Population

2011 Male Population

2011 Female Population

% 2011 Male Population

% 2011 Female Population

2011 Total Adult Population

2011 Total Daytime Population

2011 Total Daytime Work Population
2011 Median Age Total Population
2011 Median Age Adult Population

2011 Age 0-5
2011 Age 6-13
2011 Age 14-17
2011 Age 18-20
2011 Age 21-24
2011 Age 25-29
2011 Age 30-34
2011 Age 35-39
2011 Age 40-44
2011 Age 45-49
2011 Age 50-54
2011 Age 55-59
2011 Age 60-64
2011 Age 65-69
2011 Age 70-74
2011 Age 75-79
2011 Age 80-84
2011 Age 85+

% 2011 Age 0-5
% 2011 Age 6-13
% 2011 Age 14-17
% 2011 Age 18-20
% 2011 Age 21-24
% 2011 Age 25-29
% 2011 Age 30-34
% 2011 Age 35-39
% 2011 Age 40-44
% 2011 Age 45-49
% 2011 Age 50-54
% 2011 Age 55-59
% 2011 Age 60-64
% 2011 Age 65-69

Demographics

1-mi.
9,585
7,930
54.72%
45.28%
15,672
19,246
13,632
32
34
828
532
483
612
2,569
2,623
2,210
1,605
1,153
1,086
831
648
617
473
369
364
264
250
4,73%
3.04%
2.76%
3.49%
14.67%
14.97%
12.62%
9.16%
6.58%
6.20%
4.74%
3.70%
3.52%
2.70%

3-mi.
75,625
67,024
53.01%
46.99%
124,144
262,909
209,331
32
36
7,506
6,595
4,405
6,592
17,802
18,284
15,427
12,240
9,322
8,868
8,108
6,686
5,346
3,966
3,053
2,916
2,503
3,031
5.26%
4.62%
3.09%
4.62%
12.48%
12.82%
10.81%
8.58%
6.53%
6.22%
5.68%
4.69%
3.75%
2.78%

5-mi.
171,018
155,865
52.32%
47.68%
274,453
578,522
444,729

32
36
20,257
19,559
12,614
20,108
37,125
35,766
31,642
26,806
22,314
21,156
18,387
14,885
12,087

9,278

7,363

6,649

5,374

5,515

6.20%

5.98%

3.86%

6.15%
11.36%
10.94%

9.68%

8.20%

6.83%

6.47%

5.62%

4.55%

3.70%

2.84%



% 2011 Age 70-74

% 2011 Age 75-79

% 2011 Age 80-84

% 2011 Age 85+

2011 White Population

2011 Black Population

2011 Asian/Hawaiian/Pacific Islander
2011 American Indian/Alaska Native

2011 Other Population (Incl 2+ Races)
2011 Hispanic Population

2011 Non-Hispanic Population

% 2011 White Population

% 2011 Black Population

% 2011 Asian/Hawaiian/Pacific Islander
% 2011 American Indian/Alaska Native

% 2011 Other Population (Incl 2+ Races)
% 2011 Hispanic Population

% 2011 Non-Hispanic Population

2000 Non-Hispanic White

2000 Non-Hispanic Black

2000 Non-Hispanic Amer Indian/Alaska Native
2000 Non-Hispanic Asian

2000 Non-Hispanic Hawaiian/Pacific Islander
2000 Non-Hispanic Some Other Race
2000 Non-Hispanic Two or More Races
% 2000 Non-Hispanic White

% 2000 Non-Hispanic Black

% 2000 Non-Hispanic Amer Indian/Alaska Native
% 2000 Non-Hispanic Asian

% 2000 Non-Hispanic Hawaiian/Pacific Islander
% 2000 Non-Hispanic Some Other Race
% 2000 Non-Hispanic Two or More Races
Population Change

Total Employees

Total Establishemnts

2011 Total Population

2011 Total Households

Population Change 1990-2011

Household Change 1990-2011

% Population Change 1990-2011

% Household Change 1990-2011
Population Change 2000-2011

Household Change 2000-2011

% Population Change 2000-2011

2.11%
2.08%
1.51%
1.43%
10,444
3,520
1,186
81
2,285
3,358
14,158
59.63%
20.10%
6.77%
0.46%
13.05%
19.17%
80.83%
8,298
1,373
47
475
1
8
276
79.19%
13.10%
0.45%
4.53%
0.01%
0.08%
2.63%
1-mi.
n/a
n/a
17,515
9,651
7,548
4,174
75.73%
76.21%
3,930
2,636
28.93%

2.14%
2.04%
1.75%
2.12%
102,419
18,160
9,545
517
12,008
17,298
125,350
71.80%
12.73%
6.69%
0.36%
8.42%
12.13%
87.87%
88,836
10,380
256
4,674
35
263
1,838
83.59%
9.77%
0.24%
4.40%
0.03%
0.25%
1.73%
3-mi.
n/a
n/a
142,649
73,858
46,584
23,206
48.49%
45.81%
22,722
12,078
18.95%

2.25%
2.03%
1.64%
1.69%
215,242
64,348
20,096
1,082
26,115
37,075
289,807
65.85%
19.69%
6.15%
0.33%
7.99%
11.34%
88.66%
182,724
65,134
728
10,801
158
625
4,349
69.08%
24.62%
0.28%
4.08%
0.06%
0.24%
1.64%
5-mi.
n/a
n/a
326,882
153,976
82,833
39,556
33.94%
34.57%
36,686
20,192
12.64%



% Households Change 2000-2011

Housing

2000 Total Housing Units

2000 Occupied Housing Units

2000 Owner Occupied Housing Units

2000 Renter Occupied Housing Units

2000 Vacant Housing Units

% 2000 Occupied Housing Units

% 2000 Owner Occupied Housing Units

% 2000 Renter Occupied Housing Units

% 2000 Vacant Housing Units

Income

2011 Median Household Income

2011 Per Capita Income

2011 Average Household Income

2011 Household Income < $10,000

2011 Household Income $10,000-$14,999
2011 Household Income $15,000-$19,999
2011 Household Income $20,000-$24,999
2011 Household Income $25,000-$29,999
2011 Household Income $30,000-$34,999
2011 Household Income $35,000-$39,999
2011 Household Income $40,000-$44,999
2011 Household Income $45,000-$49,999
2011 Household Income $50,000-$59,999
2011 Household Income $60,000-$74,999
2011 Household Income $75,000-$99,999
2011 Household Income $100,000-$124,999
2011 Household Income $125,000-$149,999
2011 Household Income $150,000-$199,999
2011 Household Income $200,000-$249,999
2011 Household Income $250,000-$499,999
2011 Household Income $500,000+

2011 Household Income $200,000+

% 2011 Household Income < $10,000

% 2011 Household Income $10,000-$14,999
% 2011 Household Income $15,000-$19,999
% 2011 Household Income $20,000-$24,999
% 2011 Household Income $25,000-$29,999
% 2011 Household Income $30,000-$34,999
% 2011 Household Income $35,000-$39,999
% 2011 Household Income $40,000-$44,999
% 2011 Household Income $45,000-$49,999
% 2011 Household Income $50,000-$59,999

37.58%
1-mi.
8,049
7,104
2,020
5,085

945

88.26%

25.09%

63.17%

11.74%
1-mi.

$52,538
$55,044
$99,896
728
290
257
410
573
531
614
576
651
772
1,330
1,123
498
252
561
107
369
10
487
7.54%
3.00%
2.66%
4.25%
5.94%
5.50%
6.36%
5.97%
6.74%
8.00%

19.55%
3-mi.
68,075
61,749
25,795
35,955
6,326
90.71%
37.89%
52.82%
9.29%
3-mi.
$72,539
$73,318
$141,606
3,912
2,348
2,013
2,572
2,453
2,451
2,635
3,407
2,947
5,542
7,954
9,690
6,577
3,925
5,468
3,129
6,066
770
9,965
5.30%
3.18%
2.73%
3.48%
3.32%
3.32%
3.57%
4.61%
3.99%
7.50%

15.09%
5-mi.
146,589
133,779
58,134
75,645
12,810
91.26%
39.66%
51.60%
8.74%
5-mi.
$65,779
$59,064
$125,389
11,040
6,641
5,899
6,149
5,747
6,094
5,948
7,162
5,585
11,193
14,350
18,505
12,845
7,779
10,179
6,126
11,050
1,683
18,858
7.17%
4.31%
3.83%
3.99%
3.73%
3.96%
3.86%
4.65%
3.63%
7.27%



% 2011 Household Income $60,000-$74,999
% 2011 Household Income $75,000-$99,999
% 2011 Household Income $100,000-$124,999
% 2011 Household Income $125,000-$149,999
% 2011 Household Income $150,000-$199,999
% 2011 Household Income $200,000-$249,999
% 2011 Household Income $250,000-$499,999
% 2011 Household Income $500,000+

% 2011 Household Income $200,000+

Retail Sales Volume

2011 Children/Infants Clothing Stores

2011 Jewelry Stores

2011 Mens Clothing Stores

2011 Shoe Stores

2011 Womens Clothing Stores

2011 Automobile Dealers

2011 Automotive Parts/Acc/Repair Stores
2011 Other Motor Vehicle Dealers

2011 Tire Dealers

2011 Hardware Stores

2011 Home Centers

2011 Nursery/Garden Centers

2011 Outdoor Power Equipment Stores

2011 Paint/Wallpaper Stores

2011 Appliance/TV/Other Electronics Stores
2011 Camera/Photographic Supplies Stores
2011 Computer/Software Stores

2011 Beer/Wine/Liquor Stores

2011 Convenience/Specialty Food Stores

2011 Restaurant Expenditures

2011 Supermarkets/Other Grocery excl Conv
2011 Furniture Stores

2011 Home Furnishings Stores

2011 Gen Merch/Appliance/Furniture Stores
2011 Gasoline Stations w/ Convenience Stores
2011 Other Gasoline Stations

2011 Department Stores excl Leased Depts
2011 General Merchandise Stores

2011 Other Health/Personal Care Stores

2011 Pharmacies/Drug Stores

2011 Pet/Pet Supplies Stores

2011 Book/Periodical/Music Stores

2011 Hobby/Toy/Game Stores

2011 Musical Instrument/Supplies Stores

13.78%
11.63%
5.16%
2.61%
5.81%
1.11%
3.82%
0.10%
5.05%
1-mi.
$5,024,095
$3,665,624
$7,200,846
$6,804,765
$12,283,133
$85,039,440
$10,625,566
$3,309,078
$2,856,471
$2,066,700
$8,863,423
$3,024,866
$962,816
$317,028
$8,325,183
$1,361,441
$3,980,681
$5,429,513
$13,976,360
$66,238,763
$59,001,266
$8,408,035
$5,671,926
$74,945,352
$51,514,430
$37,538,072
$83,270,534
$66,537,317
$5,432,674
$28,171,725
$4,015,616
$1,159,568
$1,250,371
$762,488

10.77% 9.32%
13.12% 12.02%
8.90% 8.34%
5.31% 5.05%
7.40% 6.61%
4.24% 3.98%
8.21% 7.18%
1.04% 1.09%
13.49% 12.25%
3-mi. 5-mi.
$53,692,061 $98,881,917
$38,748,960 $70,569,184
$76,596,379 $141,985,598
$72,811,588 $135,734,021
$129,530,438  $241,311,288
$882,097,773  $1,623,917,429
$111,795,956  $206,497,534
$35,331,821 $65,839,018
$29,906,298 $54,598,821
$24,048,071 $48,120,059
$94,048,121 $181,950,335
$31,638,253 $57,626,123
$9,512,540 $17,605,530
$3,257,966 $6,207,861
$88,590,946 $162,975,102
$14,418,650 $26,903,753
$41,695,586 $77,822,474
$58,171,825 $107,730,073
$126,854,401  $242,414,156
$654,358,509 $1,259,313,643
$623,623,067 $1,164,022,138
$88,592,939 $163,764,815
$61,203,019 $113,898,491
$792,959,462 $1,471,960,611
$529,618,327 $1,001,235,589
$402,763,923  $758,821,425
$881,550,405 $1,634,935,703
$704,366,522 $1,308,195,795
$56,502,612 $104,791,533
$296,845,121  $553,648,902
$42,399,002 $79,717,453
$12,358,100 $23,481,323
$11,452,290 $23,041,348
$7,975,580 $14,679,853



2011 Sewing/Needlework/Piece Goods Stores $247,417 $2,678,083 $5,156,657
2011 Sporting Goods Stores $5,504,741  $62,236,763 $114,546,021
2011 Video Tape Stores - Retail $682,669 $7,209,471 $13,315,577
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